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How important Is communication for the

success of your project?




The basics

Obligatory requirements

Website (aims, actions, progress, results)

® |nclude the LIFE logo
® Online within 6 months
® Regularly updated

® Online 5 years after end of project
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Networking



End of project report

« also known as the ‘Layman’s report’
» 5-10 pages
 EN + one other language

« At least: name and project number, duration, total cost, EU
contribution and contact details

 Print and electronic format (doc, pdf..)
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After-LIFE Plans

a separate chapter of the final report
Best practice projects — set out how the

actions will continue and develop "_‘_‘_}& &

Pilot and demonstration projects — above
+ communication and dissemination of
results, by who, when and how

All projects: overview, situation at the end Sha b
of the project, after-LIFE objectives and
methodology, identify funding needs
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LIFE logo

 All communication — websites,
social media, noticeboards, print
material, presentations.

* “The [project name] project has

received funding from the LIFE
Programme of the European
Union.’

» Stickers and flags from [=ASIVI=S
LIFE-ENQUIRIES@ec.europa.eu
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mailto:EASME-LIFE-ENQUIRIES@ec.europa.eu
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European Commission > EASME > LIFE > LIFE - Communication

LIFE - Communication

PAGE CONTENT LIFE programme beneficiaries have a number of obligatory and recommended

Social media communication requirements which are listed in detail below.
Website
Noticeboards

Networking

Social media

We also encourage you to share news and stories about your LIFE project with us

through our social media channels - Twitter, Facebook and LinkedIn. You can also

After-LIFE Plans send an email to EASME-LIFE-COMMUNICATION@ec.europa eu to inform us about

:ﬂ; Es& Natura 2000 your news or provide any material you may have (press releases, photos, videos,
graphics etc.).

End of project report

General data
tecti «
e Website

https://ec.europa.eu/easme/en/section/life/life-communication
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https://ec.europa.eu/easme/en/section/life/life-communication

Going beyond the basics...

Website Progress

. - First glass 35-00% Mss Moat energy emcwont larnge scale
Ilfeotlmelt- Com produchion startup of CO;"J"?"

glaos furnaco of ils kind worldwido

Boost the ’.‘ Iimpravemaoent of the ,
regional economy vt knowledge and skilia R 25-35% loss -
with SO milllons | of Libhbhey's taam of NOx/yanr
LIFE1S e ) )
-~ A 2
A 7
(a) v
.~
Oxy-Tuel 7 First reductions in enorgy O
furmace rebwid consumplion and air omsssionn
OPTIMELT™ 45-00% energy less

implementation sed for the procoss

2017 2018 2019
- European I
Commission



http://lifeoptimelt.com/
http://lifeoptimelt.com/
http://lifeoptimelt.com/

Less energy used for the process, keeping the same quality for the final products.

Reduction of CO, emission per year, participating to the EU priorities.

25/35%

Reduction of NOx emission per year, improving the air quality of the area including a Natura 2000 zone.
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Outreach / events

LIFE16 ENV/ES/000344 —LIFE-
HEAT-R-Waste heat valorization
by modular thermoelectric
recovery system for resource
efficiency in energy intensive
iIndustries

* Highly targeted
communication and analysis /
tracking

* High impact presence at trade
fairs

AEInnova at ECOMONDO
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http://life.aeinnova.com/blog/

Outreach

LIFE14 CCA/IT/000650 - LIFE
DERRIS

DisastEr Risk Reduction
InSurance

90% of Italian SMESs go bankrupt
after a business interruption
longer than a week

following a natural disaster

* Presentations in high-profile
events

o POIiCy dialogue at national and The DERRIS project is organising two events in Brussels on 19th and 20th March
EU level

July

Disponibili ghi atti del convegno di networking organizzato da Coordinamento Agenda 21 N
in collaborazione con DERRIS e Master Adapt a Roma il 24 maggio :
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Outreach

LIFE17 CCM/IT/000120 - C4R —
Carbon 4 Retalls' refrigeration

.carbon4retail.eu

« High impact presence at trade
fairs

Carbon
4 Retail

Refrigeration

Natural Technologies
For Sustainability
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http://www.carbon4retail.eu/

How important Is communication for the

success of your project?




Keep In touch!

* Tell us your news (via your monitor or [AS\/I=S N |===
Communication@ec.europa.eu)

« Connect on social media: Twitter @LIFEprogramme, Facebook
@LIFE.programme, Linkedin LIFE Programme, YouTube LIFE
progamme

communication

- European
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mailto:EASME-LIFE-Communication@ec.europa.eu
https://ec.europa.eu/easme/en/section/life/life-communication

Keep In touch!

¢ Communications webinar Tuesday 26 November 2019

® Send your communications people!

LIFE Communications Webinar

- European
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#COMMSWORKOUT WEBINAR

60 MINUTES TO INCREASE THE IMPACT OF
YOUR LIFE PROJECT

26 November 2019, 15:00 CET
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